URBAN

B BUSINESS
MODEL

Different revenue streams.
The franchise model is one of the most suitable for a rapid development.
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URBAN

CHNOLOGY

Technolog?/ will shape the future of food. It has now a leading role in
Fast casual. App, mobile integration become now mandatory.
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URBAN GOURMET SLICES

explore our new winter tap "Order Now"
to get started e Ty S

CREDIT + REWARDS

Seevetal Stelle

Winse

MY ORDERS + FAVORITES

& PAY

CUSTOMIZE
MENU

ZIRN  Gertig str. 23 22303 Hamburg
r. 23 22303 Hamburg slices  wonsun 10:30am-10pm
0:30 am-10 pm

SCANTO PAY s
® voorr ® o

ORDER NOW, FIND A BURN

m gaincredits, m geolocalize B puild your slice
m store your favorites m place your order B in-app payment
® pay via mobile m pick slices at your time

B check available menus
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URBAN

B COMPETITOR

In the USA we have more direct competitors but the market is bigger.

Eupean fast casual market is less crowded with less direct competitors.
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B GO TO MARKET



B SLOGAN GOURVET Your WAY.

B IMPLEMENTED :
MARKETING @ G

A3 IR, Wt BN . 2
o RN N

AOBILE INFLUENCER PRESS&  PARTNERSHIP
FUTURE \PP WATGINE ADV 8 CUSTOM DRINKs  FESTIVALS  ERERS/



